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AMERICAN FILM MARKET
2014 SPECIAL REPORT

CMG boards Jonathan Wolf AFM 2014:
“Born to Dance” ¢¢THE MARKETPLACE THE CONFERENCE SERIES

Cinema Mansgemet Group (CHO) CREATES NEW e s
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choregraphed by 8-time world hip hop experts, decision makers and thought-leaders
champion Parris Goebel. The shooting AFM'’s Managing Director tells Xl?l\r;l] x ound wogld, says:onathan YjVOlff' I
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Sie’s Ste new attendees are expected future partners.” So far, the following sessions
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tells the story of an ambitious young at this years edltlol’l. S o
man from_ Auckland who dree?ms . ) ) NOV. 7™H: “Current issues in film finance”;
of becoming a professional hip hop There is a growing number “Building your global film finance strategy”
dancer. When he is invited to audition of new companies offering
for the best crew in the country, films with budgets under $1m. NOV. 8™: “Pitchi ials”; “The 2-minute
and meets their leading lady Sasha, @ According We welcome all these pitches”
his dreams begin to turn to reality. :j‘\’lj;}”f;za" companies. They are part 5 :
The cast includes Kherington Payne, incci)u;try i: of the evolving marketplace N%V i Producing for da worIdwndeI
Stan Walker and Tia Maipi. “We are AR that creates new opportunities audience’; “Accessing and securing tale
very excited .to be s.elling this high Adtassible for new distributors and N OV. 10™: “The engagement factor - Creating
energy, exotic ar_1d incredibly than never £ entrepreneurs. The industry effective social media campaigns”; “The role
choreographed film to the buyers before” ° J is now more accessible than of a publcist and why you need o
at AFM, says Edward Noeltner, never before At the same time, the increasing number -
CMG’s President. We are confident of buyers reflects that situation. The new distributors,
this will pick up where the Step Up those outside the theatrical traditional circuit, need fresh
~ franchise left off, products, and they’ll find them at AFM.
e L Gl and we see this We make sure that our clients find everything they . The conferences
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music and dance We pride ourselves in offering services like free Wifi = A Eerh
sensation for two devices available to anyone with a bagde, Monica’s
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office potential.” 20 years ago, AFM was only a import/export market.
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This is something we are exploring at the moment.” <

UniFrance houses

French companies The 35t edition is welcoming
Located suite 430, thg UniFrance booth new com par“es malnly from AS|a

is home to the following French sales
companies: Alfama Films, Bac Films,
Films Distribution/Mercure, Funny
Balloons, Indie Sales, Le Pacte, MK2,
Memento Films International, Other
Angle Pictures, The Bureau Sales

and Wide. The organisation in charge

of promoting French cinema throughout
the world is also representing

the following companies: Celluloid
Dreams, Elle Driver, Gaumont, Kinology,
Pathé International, SND M6 Group,
Studiocanal, TF1 International, UDI

and Wild Bunch. As usual, UniFrance

is having its traditional cocktail

on November 6%, UniFrance
representatives are Adeline Monzier

and Delphine Martin. < VLL

Between November 5t and 12th, 2014, more than 8,000 attendees will
walk the carpets of the Loews and Merigot hotels in Santa Monica,
California. In its 35t edition, the American Film Market is welcoming

70 new exhibiting companies and 90 new buyers. These new buyers

are from 35 countries. In all, 80 nations are represented. Amongst

these new buyers, 16 are from South Korea and 14 from the United
States. The new Korean companies are: Boxoo Entertainment Ltd., United
Media and Lumixmedia Inc. China and Hong Kong are also in numbers
with new acquisition companies: China Dbstar Co., Le Vision Pictures,
Ruby’s Culture Media Co., Taihe Legend Film, TG-Town Beijing Pictures,
Bravos Pictures Limited, China 3D Digital Distribution, Sun Entertainment
Culture. On the display side, the strong number of new exhibitors comes
from 16 countries. Appearing for the first time at AFM are: Metrodome
International (UK), Tianjin North Film Group (China) and Broad Green
Pictures (USA). The latter recently acquired Olivier Nakache and Eric
Toledano’s Samba. Over 415 films will screen at the market including

331 market premieres and 91 world premieres. Last year, AFM screened
402 films (327 market premieres, 76 world premieres). <* VLL
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